
Welcome to FraudWire — Public Outreach, a quarterly report to the insurance fraud-fighting 
community on key developments involving public outreach and media coverage of insurance fraud.  
Through this publication, we aim to keep you apprised of the developments that likely have affected 
you and your organization during the last quarter, and will take a look at upcoming activities involving 
reaching the public. We hope you find this publication useful, and encourage you to share it with your 
colleagues in your organization.

Making News
People torching homes. As fraud fighters know, insurance schemes tend to 

spike when the economy heads south. The current upheaval is no exception. 
With foreclosures mounting, the coalition discovered that growing numbers 
of desperate homeowners may be torching their homes, looking for an easy 
insurance bailout.

We’ve been sounding the alarm all year, working with top-tier media around 
the U.S. to warn would-be arsonists that fraud investigators are on high alert.

The respected business new outlets Bloomberg TV, print and radio were 
among the recent high level news outlets to interview the coalition. 
Bloomberg joins a host of others quoting the coalition, including, U.S. News & 
World Report.com, Good Morning America…Fortune...Los Angeles Times…USA 
Today.com…Washington Post…Chicago Tribune and many others.

Hundreds of real estate blogs and related websites have been buzzing as well. 

Are more home arsons heading our way? The numbers are still fairly small, but more homes could 
flame on as mortgage resets continue and September’s meltdown drains people’s savings. The 
coalition will watch closely.

Unwanted cars being dumped . Vehicles are smoking as well — much faster than homes. Anxiety-
ridden drivers are dumping unwanted and expensive vehicles around the U.S. They’re being torched, 
drowned in lakes or rivers, abandoned in deserts — even sold to chop shops. 

What gives? We researched more than a dozen states, counties and cities 
around the U.S. in September. Officials almost uniformly say they’re seeing 
warning signs of spikes in vehicle “giveups” (see Fraud Focus below for more)

The coalition is sounding an alert. We’ve appeared in the New York Post and an 
upcoming expose on NBC’s Pittsburgh affiliate. An article in the Washington 
Post will appear shortly. 

Outing medical ID thieves. Here’s another fraud trend the coalition is helping 
make news with — medical identity theft. It’s the fastest-growing form of identity theft, and it’s putting 
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people’s lives in jeopardy. The coalition’s voice recently appeared in AARP Bulletin.com — the key 
online newsmag of AARP — plus the Chicago Tribune and Women’s Health. 

We also teamed on ID theft in a news briefing with the Blue Cross Blue Shield Association that drew 
news coverage from a host of health trade reporters, plus the influential Washington policy insider 
pubs, Congressional Quarterly and Bureau of National Affairs. 

Deflating airbag schemes. People have died in crashes when crooked body shops disabled their 
airbags. So fraud fighting also is about saving lives, not just money. The coalition is the featured expert 
in an upcoming airbag-fraud expose on National Public Radio.

We’re also taking a life-saving airbag alert into local communities. Our airbag consumer column has 
appeared in more than 950 community print and radio stories this year.

Fraud Focus preview
Driven to Desperation.  Now back to those dumped vehicles…the 

vehicle “giveup” trend appears to be spreading. More people are illicitly 
unloading burdensome vehicles for insurance payouts…The coalition’s 
spells it out — with data — a data-rich investigation titled “Driven to 
Desperation?” in our flagship publication Fraud Focus. 

Fire marshals, insurance departments, police and others all see a 
similar fraud trend. You’ll get the full story when Fraud Focus lands on 
your doorsteps in mid-October. 

“Spikes in people dumping their vehicles are the norm in an economic 
downturn. The vehicles are easy to report stolen and the fraud is more difficult to verify. It’s a 
way out, a way to get out from under vehicle payments and let the insurance company pay off the loan,” 
coalition board member Douglas Ashbridge, director of special investigations for Farmers Insurance 
Group, says in the article.

Insurers have enough resources?  Despite the shaky economy, are insurers giving investigators 
enough resources to track down scams like these? Maybe, says another feature in Fraud Focus. Fraud-
busting resources appear fairly stable and are even expanding in some cases, senior execs from 41 
mostly property-casualty insurers said in a coalition survey. 

Website Watch
UK measures anti-fraud results. Blogs are informal and effective 

ways to reach people online. People let their hair down and dig into 
the issues.

The coalition’s CEO Dennis Jay writes FraudBlog with a candid and 
often sharp edge. He recently spoke at a fraud conference in Bogota, 
Columbia. What he learned about UK’s fraud fighting especially struck 
home… “The technology employed in the U.K. easily equals, if not 
surpasses, that employed in the U.S. Additionally, insurers in the U.K. have established benchmarks across 
the industry that enable insurers to measure their anti-fraud results — something sadly lacking in the U.S.” 
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Profile:
Five questions for Pam Jewell
Pam Jewell, manager of pr for the insurance fraud program of the Virginia State 
Police, recently posted two fraud videos on the popular social website Facebook. It’s 
a clever way to reach the public, and we asked Pam about it.

Why did you place your videos on Facebook? Are you trying to reach a 
specific demographic? What's the special allure of Facebook? 

Virginia’s Insurance Fraud Program (IFP) is always looking for new ways to raise public awareness 
about insurance fraud, the consequences, and let citizens know about the Reward Program. Facebook 
can reach a large audience at a nominal cost, and can be easily changed and updated. The viral 
marketing potential is enormous. The challenge is providing new and interesting content. I don’t think 
we were targeting any specific demographic. But our stats 
show that more women than men are going to our page, and 
the age groups of 45-64 and 18-34 visit the site more than 
anyone else.  

 
What role do social media play in public outreach today? 

I mentioned viral marketing. An example would be every 
time someone sends you a YouTube video, and you send it to 
everyone in your address book, and that group sends it to 
their friends. Well, you can see how quickly a message can 
travel using social media or a social network. It’s kind of like 
word-of-mouth, only on the Internet. I think you can see how 
this is an effective way to share your message and to help 
establish a “Brand.”

 
What results have you seen from your Facebook effort? 

Our Facebook page has only been online since mid-July, so 
it’s kind of difficult to determine how effective it’s been. But we had a spike when we first announced 
it, but it’s leveled off since then. Right now we’re promoting it through the IFP website and other 
traditional pr efforts.
 
Are you planning other placements on Facebook, or other social media? 

The IFP also has a channel on YouTube, and we have posted our videos on the YouTube site for the 
Commonwealth of Virginia. We do this in close coordination with our marketing and ad agency, 
Neathawk, Dubuque & Packett. We will expand our message and videos on both Facebook and 
YouTube. We are currently working on “evergreen” videos – 30 seconds to 2 minutes long – that we can 
post at least once a month to keep fresh content on our pages and bring in new traffic. This is probably 
our greatest challenge with these social networks. The working name for the IFP vignettes is “Fraud 
Foibles.”
 
Anything else you'd like to share about thinking beyond traditional pr? 

We will continue to use paid advertising and the traditional pr avenues for getting out Virginia’s anti-
fraud message, but it’s important to embrace the new media and take advantage of social networking 
and viral marketing opportunities on the Internet.  
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Media Monitor
Insurance fraud articles published by the general media by category since January 1, 2008.

Coalition members can access full-text articles through the coalition’s News Archives 
searchable database in the members-only section of www.InsuranceFraud.org.

Online resources
Links to communications and public outreach resources at InsuranceFraud.org
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New coverage
Articles published in the third quarter either initiated by the coalition or quoting the coalition

Print
American Health & Drug Benefits (drug diversion)
Arkansas Business (foreclosure arsons)+
Bloomberg News (foreclosure arsons)
Bureau of National Affairs (medical ID theft)
Bureau of National Affairs (prosecutor of year)
California Broker (medical ID theft)
Central Florida Today (workers comp fraud)
Chicago Tribune (medical ID theft-1)
Chicago Tribune (medical ID theft-2)
Claims Advisor (legislation)
Claims (vehicle giveups)*
Columbus (OH) Dispatch (consumer attitudes)
Conde Nast Portfolio (medical fraud)+
Contra Costa Times (drug diversion)
Daily Report (foreclosure arsons)
Daily Transcript (foreclosure arsons)
Desert Sun (medical ID theft)
Forbes (agent fraud)*
Greenville (SC) News (genl fraud)
Hartford Business Journal (discount medical plans)
Independent Agent (auto schemes)
Independent Agent (fraud ring)
Independent Agent (arson)
International Herald Tribune (drug diversion)
Lima (OH) News (foreclosure arsons)
New York Post (vehicle giveups)
Providence Journal (foreclosure arsons)
Risk & Insurance (workers comp premium fraud)
SIU Today (mortgage arsons)
SIU Today (vehicle giveups)*
Ventura County Star (drug diversion)
Washington Post (vehicle giveups)+
Women’s Health (medical ID theft)+

Online
AARP Bulletin (drug diversion)
ABC News (drug diversion)
Chicago Tribune (medical ID theft)
Columbus (OH) Dispatch (consumer attitudes)
Contra Costa Times (drug diversion)
Forbes (drug diversion-1)
Forbes (drug diversion-2)
Greenville (SC) News (genl fraud)
Hartford Business Journal (discount medical plans)
Insurance & Technology (predictive analysis)

Legal Workplace (workers comp fraud)
Lima (OH) News (foreclosure arsons)
MSNBC (drug diversion)
New York Post (vehicle giveups)
Providence Journal (foreclosure arsons)
Risk & Insurance (workers comp premium fraud)
Scientific American (drug diversion)
US News & World Report (foreclosure arsons)
Ventura County Star (drug diversion)
Washington Post (vehicle giveups)+
Women’s Health (medical ID theft)+

TV/Radio
Bloomberg radio (foreclosure arsons)
Bloomberg TV (foreclosure arsons)
CNBC (agent fraud)*
Comcast Network (Medicare fraud)
Inside Edition (workers comp scams)*
NBC (Pittsburgh) (foreclosure arsons)
National Public Radio (airbag fraud)*

Consumer Columns
Airbag Fraud    

Print:   572 stories
Radio: 381
Total: 953 stories (YTD)

+ = story being scheduled for print or airing

* = Some stories are listed in Print & Online sections above. News outlets 
often run the same story in both editions. 
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Sample clips
Articles published in the third quarter quoting the 
coalition
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By Jason Szep
Reuters

W h e n S a r a h 
Roisman was 11 
y e a r s o l d , h e r 
doctors prescribed 
Klonopin, a muscle 
r e l a x a n t ,  f o r a 
psychiatric disorder 
that caused her to 
have seizures. She 
liked how the drug 
made her feel. Her 
seizures went away.

But that's where 
her trouble with 
addiction began.

By age 14, the 
teen from an upper 
m i d d l e - c l a s s 
Philadelphia suburb 
led a dangerous double 
l i fe . Edi tor of her 
school paper, strong 
student and popular 
athlete, Roisman was 
a l s o h o o k e d o n 
painkillers and other 
drugs in an addiction 
that illustrates the rapid 
e x p a n s i o n i n 
prescription drug abuse 
in America.

"My friends and I 
would take a bunch of 
different pills and break 

them up and put them 
all together and call it 

confetti.  It could be any 
c o m b i n a t i o n o f 
anything. We could 
learn f rom i t , and 
continue to take it," said 
Roisman, who is now 
17.

T h e i s s u e o f 
prescription drug abuse 
shot to prominence with 
January's death of 28-
year-old Hollywood 
actor Heath Ledger after 
he took six different 
prescriptions. The death 
of Ledger, who plays 

“Such fraud 
costs health 
insurers up to 
$72.5 billion a 
year, according 
to a 2008 report 
by the Coalition 
Against 
Insurance Fraud, 
an advocacy 
group based in 
Washington.”

Prescription Drug 
Addictions Rise

James Quiggle of the Coalition Against 
Insurance Fraud said that while 

insurance money is often seen as an “easy 
and all-purpose way out of a financial 

crisis, “ the reported theft of a large gas-
guzzler will immediately flag a claim for 

investigation.
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July 3, 2008
At 10:40 p.m. on April 27, a blaze at the beige 

Victorian house at 19 Nye St. lit up a neighborhood 
littered with boarded-up homes on the north side of 
New Bedford, Massachusetts. It left charred wood 
and melted vinyl siding on 
the three-story structure.

The house had been 
abandoned after the owner 
defaulted on a $240,000 
home loan from GreenPoint 
Mortgage Funding, a Novato, 
California lender that shut 
down in August, 2007. The 
f i r e w a s o n e o f f o u r 
s u s p i c i o u s b l a z e s i n 
foreclosed properties that 
month in the sou the rn 
Massachusetts city. All are 
under investigation.

The biggest surge of 
mortgage defaults in seven 
decades coincides with an 
i n c r e a s e i n b l a z e s i n 
foreclosed properties led by 
states with the most repossessed homes, according 
to fire safety officials in Nevada, Massachusetts and 
Ohio.

``The more empty houses we have, the more fires 
we are going to see,'' said James Wright, chief of the 
Nevada State Fire Marshal Division in Carson City, 
the state's capital. ``It's particularly dangerous for 
firefighters, because they don't know what condition 
these buildings are in or what they might find in 
them.''

National arson statistics for 2007, due in 
September or October, probably will show a 
significant increase as foreclosures climbed toward 
an all-time high in 2008's first-quarter, said James 
Quiggle, a spokesman for the Coalition Against 
Insurance Fraud in Washington.

Arsons Follow Foreclosures
``Home arsons follow foreclosure trends, with a 

lag,'' Quiggle said, pointing to an increase after the 
last housing slump when the number of blazes 
reached 116,600 in 1992 from 111,900 in 1990. 

``We're facing a potential spike in arson like we've 
never seen before.''

The most recent data is from 2006,  when the 
median price of a U.S. home reached an all-time 
high of $221,900, as measured by the National 

Association of Realtors. 
There were 31,000 arsons 
that year, compared with 
31,500 in 2005, according 
t o t h e U . S . F i r e 
A d m i n i s t r a t i o n i n 
Emmitsburg, Maryland.
Last year, fires in vacant 
Nevada buildings increased 
4 percent from a year 
earlier, said Wright, the fire 
marshal.  That number may 
grow, he said. The state had 
the worst foreclosure rate in 
the U.S. during the first 
quarter, with one filing for 
every 54 househo lds , 
according to data compiled 
by RealtyTrac Inc. The 
national rate was one filing 
p e r 1 9 4 h o u s e h o l d s , 

analysts at the Irvine, California company said.

Empty Buildings
In Ohio, where one of every 161 households had 

a foreclosure filing during the first quarter, the 
number of blazes in vacant buildings rose 18 
percent in 2006, according to the latest figures 
compiled by the state's Division of State Fire 
Marshal in Reynoldsburg.  Damages climbed 52 
percent to $22.7 million from a year earlier in the 
state where home sales began tumbling in 2004's 
second half, a year before the national decline 
began.

The value of homes owned by U.S. banks more 
than doubled to $8.6 billion in the first quarter of 
2008 from $3.59 billion a year earlier as lenders 
repossessed homes in default, data compiled by 
Federal Deposit Insurance Corp. in Washington 
show.

``Empty buildings have more fires and more 
serious fires than occupied buildings,'' said Steven 

Home fires said to surge across the United 

``Home arsons follow 
foreclosure trends, with a 
lag,'' Quiggle said, pointing 
to an increase after the last 
housing slump when the 
number of blazes reached 
116,600 in 1992 from 
111,900 in 1990. ``We're 
facing a potential spike in 
arson like we've never seen 
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The Providence Journal



9                                                                               Published by the Coalition Against Insurance Fraud, www.InsuranceFraud.org



10                                                                               Published by the Coalition Against Insurance Fraud, www.InsuranceFraud.org

Medical identity theft surging in U.S.



Published quarterly by the Coalition Against Insurance Fraud, 1012 
14th St., N.W., Suite 200, Washington, D.C. 20005. For more 
information on public outreach, contact Jim Quiggle, director, at 
jamesq@insurancefraud.org or at 202-393-7331.
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“Crooked body shops 
illegally removed or 
replaced (airbags) to 
steal insurance 
money, warns  the 
Coalition Against 
Insurance Fraud.”

mailto:jamesq@insurancefraud.org?subject=Public%20awareness
mailto:jamesq@insurancefraud.org?subject=Public%20awareness

